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Introduction: How to Use This List

This is not a list of fifty guesses. Every category here earns its place for a specific reason: real,
current search and view demand, a format that genuinely does not need a face on camera, and
a monetisation path that is either already proven or clearly emerging. Where advertiser
demand for a category is unusually high or unusually low, that is noted plainly, since it changes

how fast a channel in that space can realistically earn.

How These Fifty Were Chosen

Each niche was checked against the same four questions this guide's main Blueprint uses in

Chapter One, plus one more specific to this list:

e Does the format work without ever showing a face, using narration, stock footage,

screen recordings, or Al generated visuals.

e |s the topic evergreen, meaning a video made about it today still gets found and
watched a year from now, rather than fading with the news cycle.

e |sthere areal, provable audience already watching this kind of content, not just a hunch

that people might like it.

e |s the competition level honest, some categories are wide open, others are crowded and

need a sharper angle to break into.

e Does the category have a real monetisation path, whether that is ad revenue, affiliate
income, or both, and roughly how advertiser demand in that category compares to

others.

Advertiser demand per category shifts constantly, and any specific rate mentioned here is a
snapshot, not a promise. Use the competition and monetisation notes to compare niches

against each other, not as a guaranteed number for your own channel.

How to Use This Alongside the Blueprint

Pick two or three niches from this list that genuinely interest you, since a channel you find
boring after video ten will not survive to video fifty. Then run each one through the validation
steps in Chapter One of the main Blueprint, Google Trends, direct YouTube search, and a look at
whether small channels are already pulling outlier views in that space. Whichever one clears

that check with the strongest evidence is the one to build your Channel Identity Engine around.



If you take nothing else from this introduction, remember this: this list narrows your
search, it does not replace your validation. Fifty good starting points beat one good niche

you never checked, but one checked niche beats fifty you never tested.



Chapter 1: Money, Wealth and Business

Finance heavy categories consistently sit at the top of advertiser demand on YouTube, since
banks, brokerages, and fintech apps compete hard for this audience. The trade off is real
competition, so a sharp, specific angle matters more here than almost anywhere else on this
list.

1. Personal Finance and Budgeting Explainers
Breaking down how money actually works, one habit at a time.

Why it works: Budgeting, saving, and credit topics are searched constantly and never go
out of date, since the underlying questions people ask about money barely change year to
year.

Best avatar: A young adult trying to get their finances under control for the first time.
Monetisation: One of the highest advertiser demand categories on YouTube, since

brokerages, banks, and credit apps bid aggressively for this audience.

Competition / status: High, but a specific angle such as budgeting for a single income type
or region stands out.

2. Investing and Stock Market Breakdowns

Making the stock market make sense to someone who has never bought a share.

Why it works: Investing content pulls in an audience actively looking to act on what they
learn, which is exactly the intent advertisers pay the most to reach.

Best avatar: A beginner investor overwhelmed by jargon and looking for a plain
explanation.

Monetisation: Among the very highest paying categories on the platform, plus strong
affiliate potential through brokerage referral programs.

Competition / status: High. Newer creators typically win by picking one investing style, for
example dividend investing or index funds, rather than covering everything.

3. Passive Income and Side Hustle Ideas

Real, testable ways to build a second income stream.



Why it works: This topic has permanent appeal since the desire for extra income never
disappears, and it pairs naturally with breakdown and list style videos.

Best avatar: Someone working a full time job who wants a realistic side income, not a
scheme.

Monetisation: Strong ad revenue plus heavy affiliate potential through tool and course
referrals.

Competition / status: High. Honesty about what does not work is the fastest way to stand
out in a crowded space full of overpromising.

4. Luxury and Net Worth Breakdowns
What the wealthy actually spend their money on, and why.

Why it works: This format is naturally faceless, built almost entirely on stock footage and
narration, and it has a proven, aspirational audience.

Best avatar: Someone curious about wealth and lifestyle content, watching more for
entertainment than direct financial advice.

Monetisation: Strong, and one of the lowest competition entry points into the wider
finance category relative to its search volume.

Competition / status: Medium. A clear beginner friendly opening in the finance space.

5. Real Estate and Property Investing
How property actually makes money, beyond what agents tell you.

Why it works: Property content attracts a high intent, higher income audience, and it
lends itself naturally to breakdown, comparison, and case study formats.

Best avatar: Someone considering their first property purchase or investment.

Monetisation: High advertiser demand, similar to finance broadly, with strong potential in
a specific city or country market.

Competition / status: Medium to high depending on how localised the angle is.



Chapter 2: Health, Body and Longevity

Health content is reliably evergreen and searched year round, but it is also one of the
categories where honesty and care matter most, since a wrong claim here can genuinely

mislead someone.

6. Nutrition and Food Science
What actually happens in your body when you eat certain foods.

Why it works: People search nutrition questions constantly, and the topic naturally
supports myth busting and simple explainer formats.

Best avatar: Someone trying to eat better without falling for fad diet claims.

Monetisation: Medium to high, with real affiliate potential in kitchen tools and pantry
staples.

Competition / status: Medium. Avoid specific medical claims and stick to well sourced,
general information.

7. Home Workout and Fitness Routines
Real fitness results without a gym membership.

Why it works: Home fitness content is evergreen and demonstration friendly, which works

well with simple filmed routines or animated form guides.
Best avatar: Someone who wants to get fit but cannot or will not go to a gym.
Monetisation: Medium, with strong affiliate potential in home equipment and apparel.

Competition / status: High. A specific angle, for example fitness for a particular age group
or time constraint, helps a new channel stand out.

8. Sleep Science and Better Rest
Why you're tired, and what actually fixes it.
Why it works: Sleep is a universal problem people actively search solutions for, and it

pairs naturally with calm narration and long form ambient content.

Best avatar: Someone struggling with sleep quality who has already tried the obvious
fixes.



Monetisation: Wellness brands and sleep apps pay well for this audience, and this niche
often earns more per view than its category average.

Competition / status: Medium. Combining sleep science explainers with calming narration
is currently underused.

9. Mental Health and Anxiety Management
Making sense of anxiety without pretending to have all the answers.

Why it works: This is a heavily searched, deeply felt topic, and calm, careful, general
information content performs consistently well.

Best avatar: Someone managing everyday stress or anxiety who wants to understand it
better.

Monetisation: Medium. Keep content educational and general, direct viewers with serious
concerns toward professional support rather than specific treatment advice.

Competition / status: Medium to high. Genuine care in tone is what separates a trusted
channel from a generic one here.

10. Longevity and Anti-Aging Research
What the actual research says about living longer, healthier.

Why it works: Longevity has grown fast as a search topic and rewards a research driven,
myth busting approach over hype.

Best avatar: A health conscious viewer, often older or higher income, interested in
prevention rather than cure.

Monetisation: High. This audience skews toward higher purchasing power, which

advertisers value.

Competition / status: Medium. Still has real room for a specific, well researched channel.



Chapter 3: Mystery, Crime and the Unexplained

This category draws some of the largest possible audiences on YouTube, and it was practically

built for faceless narration, since the content is entirely story driven.

11. True Crime Case Breakdowns

The full story behind cases most people have never heard of.

Why it works: True crime is proven at massive scale and works entirely through narration
over illustrative or stock visuals, no camera needed at any point.

Best avatar: Someone who listens to or watches true crime content during downtime,
commutes, or chores.

Monetisation: Advertiser rates are moderate for this category, but view counts run high
enough that total revenue is often strong regardless.

Competition / status: High. The clearest way in is covering lesser known cases instead of
the same handful everyone else covers.

12. Unsolved Mysteries and Cold Cases
The questions that were never answered, laid out clearly.

Why it works: This sits next to true crime but with a specific angle, cases without
resolution, which keeps a dedicated, returning audience.

Best avatar: A mystery and true crime audience looking for cases outside the mainstream
rotation.

Monetisation: Similar to true crime, moderate CPM offset by strong view potential.

Competition / status: Medium to high, slightly less saturated than mainstream true crime.

13. Horror and Paranormal Storytelling

Unsettling, true feeling stories, told the way a good campfire story should be.

Why it works: Horror narration is one of the most naturally faceless formats that exists,
built on voice, sound design, and atmosphere alone.

Best avatar: Someone looking for a genuine scare or unsettling story, often watched at
night.



Monetisation: Total revenue often runs high due to strong view counts, even where CPM
sits in the middle of the pack.

Competition / status: High, but strong writing and sound design consistently separate the
top channels from the rest.

14. Conspiracy and Hidden History
The stranger, less discussed corners of historical events.

Why it works: This format thrives on narration, archival style visuals, and a curious,
skeptical framing that keeps viewers engaged.

Best avatar: A curious viewer who enjoys questioning the official version of events.

Monetisation: Medium. Handle contested claims responsibly and separate documented
fact from theory clearly.

Competition / status: Medium. Reward goes to channels that stay grounded rather than
sensational.

15. Dark Psychology and Human Behaviour
Why people really do the things they do.

Why it works: Psychology content has strong crossover appeal and performs well as both
long form explainers and short form hooks.

Best avatar: Someone interested in understanding manipulation, persuasion, and
behaviour patterns.

Monetisation: Medium to high, with self improvement adjacent advertiser interest.

Competition / status: Medium. A research grounded, non sensational tone stands out.



Chapter 4: History and Civilisation

History channels reward depth over breadth. Picking one era or region and becoming the clear

expert on it beats trying to cover all of history at once.

16. Ancient Civilisations
How entire empires rose, and why they eventually fell.

Why it works: History audiences are famously loyal and engaged, and this niche pairs
naturally with stock footage, maps, and narration.

Best avatar: A history enthusiast who wants depth rather than a surface level overview.

Monetisation: Medium to high. This audience skews older and higher income, which
advertisers value.

Competition / status: Medium if a specific civilisation or era is chosen instead of ancient
history broadly.

17. World War Deep Dives
The specific decisions and moments that changed the outcome of a war.

Why it works: This is one of the most searched, most rewatched history sub categories,
with a strong base of returning viewers.

Best avatar: A dedicated history audience with a specific interest in twentieth century
conflict.

Monetisation: Medium to high, consistent with the wider history niche.

Competition / status: High for the most famous battles, lower for lesser covered fronts
and figures.

18. Niche Disaster Compilations
The exact chain of events behind major aviation, industrial, and maritime disasters.
Why it works: This sub niche has a genuinely loyal audience and notably lower

competition than history broadly, since fewer channels cover it in depth.

Best avatar: Someone who enjoys detailed, procedural breakdowns of how and why
things went wrong.



Monetisation: Medium, with strong watch time due to the naturally detailed, long form
nature of each case.

Competition / status: Low to medium, one of the more open entry points on this entire
list.

19. Royal History and Dynasties
The real politics and power struggles behind royal families through history.

Why it works: Royal history draws a broad, international audience and works well with
narration over portraits, maps, and historical footage.

Best avatar: A general history audience with a specific pull toward court politics and
power struggles.

Monetisation: Medium, similar to the wider history category.

Competition / status: Medium. Room remains outside of the most famous royal houses
already well covered.

20. Everyday Life in History

What ordinary daily life actually looked like in past centuries.

Why it works: This angle is underused compared to political and military history, and it
naturally supports curious, relatable comparisons to modern life.

Best avatar: A casual history viewer who finds grand political history a little dry.
Monetisation: Medium.

Competition / status: Low to medium, a genuinely underused angle within a well proven
broader niche.



Chapter 5: Self Improvement and Mindset

This category has crossover appeal across every platform, which means competition is high, but

the audience is large and genuinely engaged enough to support many channels at once.

21. Habit Building and Productivity
The small daily systems that actually change how much you get done.

Why it works: Productivity content is endlessly searched and pairs naturally with list
formats and simple, repeatable frameworks.

Best avatar: Someone who feels behind on their goals and wants a practical system, not
another motivational speech.

Monetisation: Medium, with affiliate potential in planners, apps, and productivity tools.

Competition / status: High. A specific framework or named method helps a channel stand
out from generic advice.

22. Stoicism and Philosophy for Modern Life
Old philosophy, applied to problems you're actually dealing with today.

Why it works: Philosophy content pairs naturally with narration over calm, cinematic
visuals and has a dedicated, returning audience.

Best avatar: Someone looking for grounded, less trend driven self improvement content.
Monetisation: Medium.

Competition / status: Medium. Less saturated than mainstream motivational content.

23. Motivational Storytelling
Real stories of people who kept going when it made no sense to.

Why it works: Motivation is one of the most evergreen categories that exists, and it is
easy to produce with narration, music, and stock or licensed footage.

Best avatar: Someone who wants a genuine push during a hard stretch, not empty hype.

Monetisation: Medium, higher than general entertainment due to self improvement
adjacent advertiser interest.



Competition / status: High. Differentiation usually comes from stronger, more specific
stories rather than generic quotes.

24. Discipline and Mental Toughness
What actually separates people who follow through from people who don't.

Why it works: This sits next to motivation but with a firmer, more direct tone, which
draws a distinct and loyal audience.

Best avatar: Someone who responds better to a direct, no excuses tone than a gentle one.
Monetisation: Medium.

Competition / status: Medium to high, though tone differentiation genuinely works here.

25. Book Summaries and Big Ideas
The core idea of an important book, explained in minutes.

Why it works: This format serves a real, practical need, people who want the key idea
without reading the whole book, and it is entirely narration and text driven.

Best avatar: A busy person who wants to learn without committing to a full book.
Monetisation: Medium, with direct affiliate potential through book sales.

Competition / status: High. A specific book category, for example business or psychology,
narrows the field usefully.



Chapter 6: Tech, Al and the Future

This is one of the fastest moving categories on this list. Content ages quickly here, so channels

that publish close to a launch or update tend to win the most traffic.

26. Al Tool Reviews and Tutorials
What a new Al tool actually does, and whether it's worth your time.

Why it works: Search demand for Al tool reviews has grown sharply, and screen
recordings with narration are naturally faceless.

Best avatar: Someone trying to keep up with new tools without wasting time testing every
one themselves.

Monetisation: Medium, with strong affiliate potential through tool referral programs.

Competition / status: Medium, but content has a short shelf life, so consistency matters
more than in most other niches here.

27. Future Tech and Innovation Explainers
The technology quietly being built that will change how we live.

Why it works: This has broad, evergreen curiosity appeal and works well with narration
over concept visuals and licensed footage.

Best avatar: A generally curious viewer interested in where technology is heading.
Monetisation: Medium.

Competition / status: Medium.

28. Cybersecurity and Digital Privacy
How exposed your personal data actually is, and what to do about it.

Why it works: This topic has a genuinely concerned, high intent audience and strong
evergreen relevance as a category, even as specific threats change.

Best avatar: Someone who wants to protect their accounts and data without needing a
technical background.

Monetisation: Medium to high, with software and VPN affiliate potential.

Competition / status: Medium.



29. Space and Astronomy
What we actually know, and don't know, about the universe.

Why it works: Space content has a large, dedicated, and famously engaged audience, and
it pairs perfectly with narration over stock and agency footage.

Best avatar: A science curious viewer of any age.
Monetisation: Medium.

Competition / status: Medium to high, with plenty of room in more specific sub topics.

30. Science Explained Simply
How things actually work, explained without a science degree.

Why it works: General science explainers are consistently searched and support simple,
diagram led visuals and narration.

Best avatar: A curious generalist who wants a clear, non condescending explanation.
Monetisation: Medium.

Competition / status: High for broad science, lower for specific under covered questions.



Chapter 7: Home, Garden and Everyday Skills

This category rewards genuinely useful, demonstrable content, and it is one of the easiest to

shoot without ever appearing on camera.

31. Home Organisation and Decluttering

Simple systems for a home that stays tidy without constant effort.

Why it works: This topic is consistently searched and works well with before and after
style visuals and calm narration.

Best avatar: Someone overwhelmed by clutter who wants a realistic, repeatable system.

Monetisation: Medium, with strong affiliate potential in storage and organisation
products.

Competition / status: Medium.

32. Gardening and Natural Remedies

Growing your own food and using what nature already provides.

Why it works: This niche has a loyal, trust driven audience who return for consistent,
practical advice, and it pairs naturally with narrated demonstration footage.

Best avatar: Someone interested in home gardening and a more natural, self sufficient
lifestyle.

Monetisation: Medium, with affiliate potential in seeds, tools, and supplies.

Competition / status: Medium, with real room in specific climates or growing methods.

33. Budget Home Improvement and DIY

Real upgrades to your space that don't require a contractor.

Why it works: DIY content is highly demonstrable and searched constantly by people
planning a specific project.

Best avatar: A homeowner or renter looking to improve their space without a large

budget.

Monetisation: Medium, with strong affiliate potential in tools and materials.



Competition / status: Medium to high, though a specific room or budget tier helps narrow
the field.

34. Minimalist Living
Owning less, and actually feeling better for it.

Why it works: This taps into a genuine lifestyle movement with a loyal, engaged following
and pairs well with calm, aesthetic visuals.

Best avatar: Someone feeling overwhelmed by possessions or spending, looking for a
simpler way to live.

Monetisation: Medium.

Competition / status: Medium.

35. Car Maintenance and Ownership Costs
What owning a car actually costs, and how to keep it running longer.

Why it works: This is a highly practical, search driven topic with a clear, ready to act
audience.

Best avatar: A car owner trying to save money and avoid being overcharged at a shop.
Monetisation: Medium to high, with strong affiliate potential in parts and tools.

Competition / status: Medium.



Chapter 8: Pets and the Natural World

This is the category this guide's main Blueprint uses as its running example, and for good

reason: it is demonstrable, emotionally engaging, and has a naturally loyal, returning audience.

36. Dog Training and Behaviour
Raising a happier, better behaved dog, one real fix at a time.

Why it works: This is the exact example used throughout the main Blueprint, chosen
because the audience is large, loyal, and easy to serve with clear, demonstrable advice.

Best avatar: A first time or struggling dog owner looking for clear, practical answers.
Monetisation: Medium, with strong affiliate potential in pet products and training tools.

Competition / status: Medium to high, though specific breeds or specific problems narrow
the field well.

37. Cat Care and Behaviour
Understanding what your cat is actually trying to tell you.

Why it works: Cat content has a famously large, dedicated online audience and performs
consistently well across formats.

Best avatar: A cat owner trying to better understand and care for their pet.
Monetisation: Medium, similar to the dog niche.

Competition / status: Medium.

38. Wildlife and Nature Documentaries
The natural world, explained and explored without leaving your desk.

Why it works: Licensed and stock wildlife footage is widely available, making this one of
the lowest production friction niches on this entire list.

Best avatar: A general nature and animal lover of any age.
Monetisation: Medium, with lower competition relative to its search volume.

Competition / status: Low to medium, one of the more beginner friendly entry points
here.



39. Exotic and Unusual Pets
The pets most people never consider, and what owning one really involves.

Why it works: This is a smaller but genuinely underserved audience with high curiosity
and engagement per video.

Best avatar: Someone curious about or already owning an unusual pet.
Monetisation: Medium.

Competition / status: Low, one of the more open niches on this list.

40. Backyard Birding and Small Animal Care
The small animals right outside your window, and how to care for the ones in your home.

Why it works: This niche has a quietly dedicated, older skewing audience and works well
with calm narration over demonstration footage.

Best avatar: A hobbyist interested in birdwatching or small pet care.
Monetisation: Medium, this audience skews toward higher engagement per video.

Competition / status: Low to medium.



Chapter 9: Stories, Facts and Trivia

This category is built almost entirely around narration, which makes it one of the fastest to

produce once a script is written.

41. Reddit Story Narrations
Real, strange, or dramatic stories, read the way a friend would tell them.

Why it works: This format is proven at scale, endlessly repeatable, and requires only
narration over simple or ambient visuals.

Best avatar: Someone looking for easy, story driven background content.
Monetisation: Medium, view counts often run high enough to offset a moderate CPM.

Competition / status: High. Voice and pacing are what separate the top channels here.

42. Bizarre Facts and Trivia Countdown

The strangest true facts you've probably never heard.

Why it works: List and countdown formats are highly clickable and endlessly repeatable
across countless sub topics.

Best avatar: A casual viewer looking for quick, engaging, bite sized content.
Monetisation: Medium.

Competition / status: High, though a specific angle or theme cuts through the noise.

43. Geography and Country Explainers
Why countries and borders ended up exactly where they are.

Why it works: This format is proven at very large scale and runs almost entirely on stock
drone footage, maps, and narration.

Best avatar: A curious generalist interested in geography, culture, and current events.
Monetisation: Medium.

Competition / status: Medium to high for broad geography, lower for specific regional
deep dives.



44. Mythology and Folklore
The old stories, and what they reveal about the people who told them.

Why it works: Mythology content has a passionate, dedicated audience and pairs
naturally with narration over illustrated or Al generated visuals.

Best avatar: Someone interested in ancient stories, culture, and history.
Monetisation: Medium.

Competition / status: Medium, with real room outside of the most famous Greek and
Norse content.

45. Fictional What If Scenarios
What would actually happen if a specific, dramatic scenario played out.

Why it works: This format has strong curiosity driven appeal and supports narration over
illustrative and stock visuals.

Best avatar: A curious viewer who enjoys speculative, scenario driven content.
Monetisation: Medium.

Competition / status: Medium.



Chapter 10: Calm, Learning and Niche Lifestyle

This closing category covers formats built specifically for long, passive watch time, which is

exactly what platforms and advertisers both value.

46. English and Language Learning
Learning a new language through simple, natural conversation.

Why it works: Language learning content is genuinely underserved relative to its search
volume, evergreen, and pays well due to education platform advertisers.

Best avatar: Someone learning a new language, often for work or relocation.

Monetisation: High relative to competition level, education and language app advertisers
pay well for this audience.

Competition / status: Low to medium, one of the strongest opportunities on this entire
list.

47. Sleep Stories and Soundscapes
Calm, spoken stories designed to help you fall asleep.

Why it works: This format has strong watch time by design, since viewers intentionally
play long content in the background, and wellness advertisers pay well here.

Best avatar: Someone struggling to fall asleep or wanting a calming nightly routine.

Monetisation: Above average for its production effort, wellness and sleep app advertisers
pay a premium.

Competition / status: Medium.

48. ASMR and Satisfying Content
Sounds and visuals that are genuinely calming to watch and listen to.

Why it works: This is one of the most naturally faceless formats that exists, often not even
requiring narration, just sound and visuals.

Best avatar: Someone watching specifically to relax or unwind.
Monetisation: Medium.

Competition / status: High, though very specific sound or visual niches remain open.



49. Personal Development for Introverts
Growth advice that doesn't assume everyone wants to be the loudest person in the room.

Why it works: This is a specific, underserved angle inside the much larger self
improvement space, with a loyal audience that feels underserved by generic advice.

Best avatar: A quieter, more reserved viewer who finds most self improvement content
exhausting.

Monetisation: Medium.

Competition / status: Low to medium, a clear gap inside a very saturated broader
category.

50. Faith, Reflection and Scripture Explainers
Timeless texts and teachings, explained clearly and respectfully.

Why it works: This content has a large, deeply loyal, returning audience and works
naturally with calm narration over simple or illustrative visuals.

Best avatar: Someone seeking reflection, meaning, or a deeper understanding of their
faith.

Monetisation: Medium, with a notably loyal, high retention audience.

Competition / status: Medium. Respectful, careful framing matters more here than in
almost any other category on this list.



How to Pick Your One

Do not try to build five channels at once. Read back through whichever three or four cards
above pulled your attention the hardest, the ones you kept thinking about after you passed

them, not just the ones with the best numbers next to them.

Run each of those through Chapter One of the main Blueprint. Check real search interest, look
for genuine outlier videos already succeeding in that space, and confirm the niche is narrow
enough to build one clear viewer avatar around. Whichever one survives that check with the

strongest evidence, and still sounds interesting to you after the research, is the one to build.

If you take nothing else from this bonus, remember this: the niche that wins is not the
one with the highest number next to it, it is the one you will still be excited to make

video number fifty about.



What to Do Next

Once you have picked your niche, head back to the main Blueprint and start with Chapter
Three, building your Channel Identity Engine. If you have not joined the Owealth Agency

community yet, this is a good moment to.

e Join the Owealth Agency Whatsapp community:
https://chat.whatsapp.com/D06DE6a0eCvLYX0tCQyvSh?s=cl&p=i&mlu=4&ilr=4



https://chat.whatsapp.com/D06DE6aOeCvLYX0tCQyvSh?s=cl&p=i&mlu=4&ilr=4

Disclaimer

This guide is provided for educational and informational purposes only. Search demand,
competition levels, and advertiser rates referenced throughout reflect information available at
the time of writing and change over time. Verify current search demand, competition, and

monetisation potential for any niche yourself before committing significant time or money to it.

This guide does not guarantee any specific income, view count, subscriber count, or channel
outcome for any niche listed. Results depend on execution, consistency, and platform
conditions outside this guide's control. Owealth Agency is not responsible for outcomes related

to a channel built using this guide.



